
Committed to quality that never quits 
Despite spending billions of dollars annually, businesses are losing the battle to achieve data quality. In a typical CRM database 90% 
of the data is incomplete, 74% is outdated, and 21% is just plain dead. Why? Because data changes at the speed of business. By the 
time most data is acquired, cleaned, integrated, and delivered to the end user—it’s already lost much of its value. That’s why Data.
com is committed to redefining data quality from the ground up. 

Our goal is to provide data that starts with and maintains the highest quality at all times. Based on input from our customers, we 
measure this new standard of data quality against four key qualifiers:

Quadruple-checked contacts 
Our four-pronged system of checks and balances ensures that  
contact data is always top quality:

Gold-standard account data

D&B has earned its reputation as the gold standard for company profiles with a quality 
assurance process that includes over 2,000 automated checks, plus many manual ones. 
D&B uses five quality drivers to collect and enhance its data. Global Data Collection 
gathers data from a variety of sources. Entity Matching produces a single accurate pic-
ture of each business. D-U-N-S® Numbers uniquely identify every business. Corporate 
Linkage identifies related businesses. And Predictive Indicators rate past performance 
and predict future performance.

Accuracy—We start with top-quality data from the most reliable 
sources and keep it clean and accurate in real time.

Completeness—It’s all the data you need to identify ideal  
accounts, plan territories, understand customers, and connect 
quickly by phone or email.

 

Community—Our 30+ million Jigsaw contacts are crowd-
sourced and updated by a community of 2 million business  
professionals. 

Technology—Our patented algorithms screen and clean every 
contact: We piece together partial records, classify and standard-
ize each contact, merge duplicates, validate domains with extreme 
accuracy, and inactivate dead records.

Data stewards—A dedicated team of quality experts continu-
ally monitors data submission and usage patterns to proactively 
identify and resolve issues.

Partnerships—We map every contact to a D-U-N-S® account 
for greater accuracy, and partner with the industry’s leading data 
quality experts to take advantage of emerging best practices.

Freshness—Our data is managed in the cloud, so clean, current 
information is ready at your fingertips the instant it’s updated.

Coverage—The world’s fastest growing B2B database connects  
you with more companies—and with more contacts at every level  
of every account.

Data.com Data Quality

Copyright ©2012, salesforce.com, inc. All rights reserved. Salesforce.com and the “no software” logo are registered trademarks of salesforce.com, inc., 
and salesforce.com owns other registered and unregistered trademarks. Other names used herein may be trademarks of their respective owners.

Corporate Headquarters  
The Landmark @ One Market 
Suite 300 
San Francisco, CA, 94105 
United States
1-800-NO-SOFTWARE
www.salesforce.com 

Global O�ces
Latin America
Japan                 
Asia/Paci�c   
EMEA  

+1-415-536-4606
+81-3-5785-8201
+65-6302-5700
+4121-6953700

For More Information
Call 1-877-544-7299
www.salesforce.com/data

The DUNSRight™ process for 
account data:

 ▪ Global Data Collection

 ▪ Entity Matching

 ▪ D-U-N-S® Number

 ▪ Coporate Linkage

 ▪ Predictive Indicators

Data.com: Quality control that never quits

“Thanks to fantastic email deliverability, our marketing campaigns thrive.”    
       –Motorola Solutions


