
San Francisco-based Social Imprints is a full 
service custom printer for branded promo-
tional products—and one of the few U.S. 
companies to provide higher-paying white 
collar jobs for at-risk adults. After generating 
nearly $2 million in sales in its �rst full year 
of business, Social Imprints turned to 
Salesforce and Data.com to help keep that 
growth going strong.

A single view of customers
To ful�ll customer orders, Social Imprints has 
to manage multiple vendors through many 
sequential steps. To coordinate and streamline 
that process, Social Imprints built a custom 
ERP system. Integrating the ERP with Sales-
force gained the company a complete view 
of its customers, an end-to-end view of its 
work�ows, plus easy integration with Marketo. 

Complete and current contacts
The next challenge Social Imprints confronted 
was incomplete and dirty data. Many of the 
4,700 contacts in its database were outdated, 
inaccurate, or missing key information needed 
to connect with new customers. “We had no 
clue if our records were up to date,” said Social 
Imprints’ COO, Kevin McCracken.

CUSTOMER SNAPSHOT

“What used to take me 
15 minutes takes 30 seconds 
with Data.com.”
–Kevin McCracken, COO

Data.com changed everything. Social Imprints 
�ipped the switch for Data.com and was quickly 
able to �nd 98% of its active customers in the 
Data.com database. Over the course of a week-
end, Social Imprints brought its contact records 
up to date with clean, complete, and accurate 
data right inside Salesforce. “Now, life without 
Data.com is unimaginable,” said McCracken. 

Social Imprints drives success with clean, trusted data
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Data.com delivers for Social Imprints



Data you can trust
Social Imprints is convinced that a complete 
and accurate picture of its customers is essential 
to continued success—in fact, the marketing 
team refuses to send an email unless it has a 
complete understanding of the person 
receiving it. In the past, that meant searching 
Google, LinkedIn, and company websites to 
�nd current and accurate titles, emails, 
addresses, and company background.

Before he had Data.com, McCracken would 
personally spend 15 minutes gathering back-
ground data on new customers or prospects he 
talked to. Now, when he receives an incoming 
call, McCracken �nds the contact in Data.com 
and imports the full record into Salesforce 
instantly. “With Data.com, I just hit “Clean” 
and in seconds I have a complete record,” said 
McCracken. “We need to have the best 
information on a prospect, and Data.com 
ensures that’s the case.” 
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“How can anyone claim to have clean data without Data.com?”
–Kevin McCracken, COO

CUSTOMER SNAPSHOT

Challenge
• Spend less time entering contacts

• Source reliable marketing data 

• Clean up dirty data

• Keep contacts current, accurate, complete

• Integrate ERP, CRM, and marketing

Solution
• 30+ million clean, current, accurate contacts

• Automatic data cleaning and appending  

•  100% complete contacts, including email
   and phone

•  Seamless integration of Salesforce, Data.com,
   Marketo, and ERP

•  Instant and complete picture of new leads

Results
• 30X faster contact entry 
• 98% coverage of existing customers
• Highly targeted marketing campaigns
• 100% ROI for Data.com in just one deal

Data.com
Data.com is more than data; it is business DNA. Data.com recognizes that clean, accurate business data 
is no longer an option, but a requirement. By bringing together the innovation of Salesforce, the cloud, 
and leading sources of clean data, Data.com helps companies connect with customers faster, increase 
operational e�ciency, and grow their business. Visit www.salesforce.com/data. Or call 1-877-544-7299.


